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Veer Narmad South Gujarat University, Surat

Business Administration under Commerce Faculty
As per NEP-2020
To be implemented from Academic Year: June, 2024-2025 (Including
Winter Session)




PROGRAM STRUCTURE
BACHELOR OF BUSINESS ADMINISTRATION (BUSINESS ANALYTICS)

BBA — BUSINESS ANALYTICS (Semester 1)

Semester Compue | € oo Credits
Type |Name

I Major Principles of Management 4
I Major | Financial Accounting +
I Minor | Quantitative Methods-I 4
I MDC | Management Information Systems 4
I SEC | SEC-1 2
I VAC | Indian Knowledge System 2
I AECC | MIL/MEL 2

22

BBA — BUSINESS ANALYTICS (Semester 2)
Semester Course | Course Credits
Type | Name

I Major | Organisational Behaviour 4
I Major | Fundamentals of Marketing 4
II Minor | Managerial Economics 4
I MDC | Environmental & Ecological Management -
11 SEC | SEC-2 2
II VAC | Indian Knowledge System 2
II AECC | Communication Skills 2

22




BBA — BUSINESS ANALYTICS (Semester 3)

Semester Course | Course Credits
Type | Name
11 Major | Financial Management R
III Major | Huma Resource Management 4
III Major | Data Base Management System 4
III MDC | Quantitative Methods-II 4
11 SEC SEC-3 2
III VAC | Indian Knowledge System 2
I11 AECC | MIL/MEL 2
22
BBA — BUSINESS ANALYTICS (Semester 4)
Semester Course | Course Credits
Type | Name
0% Major | Research Methods 4
v Major Data Visualization and EXCEL 4
v Major | Introduction to Business Analytics +
v MDC | Banking and Financial Institution 4
v SEC SEC-4 2
IV VAC | Indian Knowledge System 2
v AECC | MIL/MEL 2
22




BBA — BUSINESS ANALYTICS (Semester 5)

Course | Course .
Semester Credits
Type | Name
A% Internship | Summer Internship Project -
A% Major | Project Management 4
A" Major | Entrepreneurship Development -
A% SEC SEC-5 P
A% DSE Data Mining and Warehousing 4
A% DSE Cyber Law -
22
BBA — BUSINESS ANALYTICS (Semester 6)
Semester Course | Course Credits
Type | Name
VI Project | Project 8
VI Major | Strategic Management in Business 4
VI SEC SEC-6 2
VI DSE | DATA ANALYSIS WITH PYTHON 4
VI DSE | Big Data Analytics 4
22




BBA — BUSINESS ANALYTICS (Semester 7)

Semester Course | Course Credits
Type | Name
VII Major | Academic Writing 4
VII DSE Marketing Analytics 4
VII DSE HR Analytics -
VII DSE Financial Analytics 4
VIl Training | Global Country Report 6
22
BBA — BUSINESS ANALYTICS (Semester 8)
Semester CdlEse | Coutie Credits
Type |Name
VIII Major | Startup and Innovation Management -
VIII DSE | Web Analytics 4
VIII DSE | Supply Chain Analytics 4
VIII Training | Live project preparation and Report 10
22

Program Passing Rules:

As per University rules.

2024-25)

Program Fees: (Per
Semester)(One time fees
and exam fees are
additional as prescribed
by the university)

(w.e.f. Academic Year :

university.]

Semester Tuition Fees : Rs. 25000/-Semester
University Exam Fees : Rs. 900/- [Other one time
/affiliation /exam fees, will be as per the norms of the
University] [The fees for all certificate courses, Skill
Enhancement Courses and Value Addition Courses;
fees will be as per the prescribed limit for per credit as
per the SOP of certificate courses decided by the




VEER NARMAD SOUTH GUJARAT UNIVERSITY, SURAT
BACHLOR OF BUSINESS ADMINISTRATION (BBA)

(BUSINESS ANALYTICS)
Semester - 1
Subject | Principles of Management Semester I
Credits | 4 Type Major

Learning Outcomes:

LO1 Understand evolution of Management, to study the functions and principles of
management and to learn the application of the principles in an organization.

LO2 To achieve professional competence, managers, both present and prospective, arc
required to be fully equipped with principles of management and how these
principles can be put into practice in an organization.

LO3 Integrate between different types of planning

LO4 Apply how to build organizational chart and evaluate process for organizational
control

Course Content

Module

Content

Weightage

Unit 1

Nature and Scope of Management

Definitions of Management, Conceptual understanding of
management,  Features/Characteristics, Roles of Managers,
Management: Science, Art or both, Universality of Management,
Management as a profession, Code of conduct suggested by AIMA,
Management thoughts: Empirical Approach, Fredrick Taylor’s
Scientific Management, Henry Fayol’s Administrative Management,
Social System Approach, Decision Theory Approach, System’s
Approach, Contingency Approach

25%

Unit 2

Planning & Decision Making

Planning: Concept, Definitions, Process, Characteristics, Types of
planning — (Corporate, Functional, Strategic, Tactical, Long Term,
Short Term, Proactive, Reactive, Formal & Informal), Premises
(Controllable — Uncontrollable, Internal — External, Tangible —
Intangible), Significance, Limitations,

Decision Making: Concept, Definitions, Process, Individual vs.
Group Decision Making.

25%

Unit 3

Organizing & Staffing

25%




Concept, Definitions, Process of Organizing, Principles,
Organizational Structures (Line, Line & Staff, Matrix, Committee) &
its features, merits and demerits, Departmentation & its various bases,
Centralization and Decentralization (Benefits and Limitations),

Formal vs. Informal Organizations, Delegation of Authority:
Meaning, Definition, Process, principles, Blocks to effective
delegation.

Staffing: Definition, Features, Difference between Recruitment and
Selection, Sources of Recruitment

Unit 4 Coordination and Control 25%
Coordination: Meaning, Definition, Types, Need, Techniques.
Direction: Meaning, Definition, Features, Principles.
Control: Meaning, Definitions, Process, Reasons for Resistance to
control, Methods: TQM, Kaizen, Six Sigma, Benchmarking,
Responsibility Accounting.
Reference Books:
Sr. No. | Book Title Author(s) Publisher
1 Principles of Management L.M.Prasad Sultan Chand and
Sons
2 Management VSP Rao Excel Publications
3 Management - Concept, Practice Karminder Ghuman | Tata McGraw Hill
and Cases: and K. Aswathapa
4 Principles of Business Management | Gupta, Sharma and Kalyani Publications
Bhalla




VEER NARMAD SOUTH GUJARAT UNIVERSITY, SURAT
BACHELOR OF BUSINESS ADMINISTRATION (BBA)

(BUSINESS ANALYTICS)
Semester - |
Subject | Financial Accounting Semester [
Credits | 4 Type Major

Learning Qutcomes:

LOl1 Understand financial accounting and develop skill for bookkeeping activity

LO2 Evaluate techniques in preparing the final accounts of firms and companies for the
users of accounting information

LO3 Lear to prepare Cost sheet, Stock Register and budget for financial Planning

LO4 Evaluate cost information for profit and Break-even Planning

Course Content

Module | Content Weightage
1 Introduction of Financial, Cost and Management Accounting: 10%
¢ Definition of Financial, Cost and Management Accounting.
e Advantages and Limitation of Financial, Cost and
Management Accounting
e Difference between Management accounting with Financial
and cost accounting
2 Concepts of Financial and Cost Accounting: 35%
e Accounting cycle, Double Entry Bookkeeping System:
Preparation of Journal and Subsidiary books (Purchase Book,
Sales book, Purchase Return Book & Sales Return Book)
e Three Columnar Cashbook (Numeric), Ledger and Trial
Balance (Brief Concept)
e Financial Statement of Company as per company act 2013
(Only Format)
e Stock Register (Numeric based on First In First Out Method,
Last In First Out Method, Weighted Average Method)
3 Analysis of Financial Statements: 20%

e Techniques of Financial Statement Analysis (Calculation of
Ratios from the given financial statement as per company act
2013)

e Liquidity and Solvency Ratios — Current Ratio, Liquid Ratio,
Proprietary Ratio, Debt — Equity Ratio.




e Profitability Ratios — Gross Profit Ratio, Net Profit Ratio,
Operating Profit Ratio, Return of Capital Employed Ratio,
Return on Equity Shareholder’s Fund
e Efficiency Ratios — Stock Turnover Ratio, Debtors Ratio,
Creditors Ratio, Operating Ratio
4 Budget and Budgetary Control: 20%
e Meaning of Budget and Budgetary Control,
e Preparation of Cash Budget (Numeric),
e Zero Base Budgeting
5 Cost Volume Profit Analysis: 15%
e Meaning and Significance of Marginal Costing
e Break Even Analysis
e Numeric based in Contribution, Profit Volume Ratio, Break
Even Point, Margin of Safety.
Reference Books:
Sr. No. | Book Title Author(s) Publisher
1 Introduction of Accounting T. S. Grewal Sultan Chand & Co
2 Principles of Accounting Rupal Gupta Sultan Chand & Co
3 Modern Accounting Hanif and Mukharjee | Tata McGrew Hill
4 Cost and Management Accounting | M. N. Arora Himalaya Publication
House




VEER NARMAD SOUTH GUJARAT UNIVERSITY, SURAT
BACHELOR OF BUSINESS ADMINISTRATION

(BUSINESS ANALYTICS)
Semester - |
Subject | Quantitative Methods-1 Semester I
Credits | 4 Type Minor

Learning Outcomes: At the end of the course, students shall be able to...

LO1 Understand basic concept of statistics.

LO2 Get idea of data analysis and data visualization tools.

LO3 Get in-depth understanding of probability and regression concepts.

Course Content

Module | Content Weightage

I Descriptive Statistics 15%

e Introduction to Descriptive Analytics, Data Types and Scales,
Types of Data Measurement Scales, Population and Samples,
Measure of Central Tendency, Percentile, Decile and Quartile,
Measures of Variation: Range, 1QD, Variance and SD,
Chebyshev’s Theorem, Measures of Shapes, Data Visualization:
Histogram, Bar Chart, Pie Chart, Scatter Plot, Coxcomb Chart,
Box Plot, Treemap.

11 Probability Theory and Distributions 30%

e Probability: Probability Theory, Terminology,
Fundamental Concepts of Probability, Baye’s Theorem,
Random Variable, Probability Density Function,
Probability Distributions: Binomial, Poisson, Normal.
Introduction to Sampling, Types of Sampling:
Probabilistic and Non-Probability Sampling, Central
Limit Theorem, Estimations of Population Parameters,
Types of Estimations: Point and Interval, MLE.

111 Regression Analysis - I 25%

e Simple Regression Analysis (SLR): Introduction, SLR Model
Building, Estimation of parameters




using Ordinary Least Squares. Multiples Linear Regression
(MLR): Introduction, Ordinary Least Squares Estimation of
MLR, MLR Model Building, Part Correlation and Regression
Model Building, Interpretation of MLR Coefficients,
Standardized Regression Co-efficient.

v

Regression Analysis - I1

15%

Logistics Regression (LR): Introduction- Classification
Problems, Introduction to Binary LR,

Estimation and Interpretation of Parameters of LR, LR Model
Diagnostics: Omnibus Test, Wald’s Test, Hosmer-Lemeshow
Test, Psedo R Square.

Reference Books:

1. Prasad, R. N., & Acharya, S. (2011). FUNDAMENTALS OF BUSINESS ANALYTICS.

John Wiley & Sons.

2. Kumar, U. D. (2017). Business Analytics: The Science of Data-driven Decision Making.

Wiley India.




VEER NARMAD SOUTH GUJARAT UNIVERSITY, SURAT
BACHLOR OF BUSINESS ADMINISTRATION (BBA)

(BUSINESS ANALYTICS)
Semester - 1
Subject | Management Information Systems Semester I
Credits | 4 Type MDC
Learning Outcomes:
() LO1 Understand evolution of Management Information Systems, to study the functions
and MIS and to learn the application of the same in an organization.
LO2 To achieve professional competence, managers, both present and prospective, arc

required to be fully equipped with various tools of MIS and how these tools can be
put into practice in an organization.
LO3 Integrate between organisation and systems.

Course Content

Module | Content Weightage

Unit 1 Introduction to MIS 25%

Definition, Purpose, Objectives and Role of MIS in Business
Organization with reference to Management Levels. MIS Growth and
Development, Location of MIS in the Organization — Concept and
Design. Transaction Processing System, Decision Support System,
Executive Information System, Expert System, and the recent
) developments in the Field of MIS

Unit 2 System Development 25%

Concept of System, Types of Systems — Open, Closed, Deterministic,
Probabilistic, etc. Relevance of Choice of System in MIS, Integration
of Organization Systems and Information Systems, System
Development Life Cycle, System Analysis, Design and
Implementation, MIS Applications in Business.

Unit 3 Information Concepts: 25%

Data and Information — Meaning and importance, Relevance of




Information in Decision Making, Sources and Types of Information,
Assessing Information Needs of the Organization.

Unit 4

Information Technology:

Recent Developments in the Field of Information Technology:
Multimedia Approach to Information Processing. Decision of
Appropriate Information Technology for proper MIS. Choice of
Appropriate IT Systems — Database, Data warehousing & Datamining
Concepts, Centralised and Distributed Processing

25%

Reference Books:

1. Laudon and Laudon, (2010), Management Information System, 11th edition, Pearson

Education.

2. Sadagopan, S., (2009), Management Information Systems, Prentice Hall of India.

Reference Books

3 LM Prasad, (2008), Management Information System, Sultan Chand.
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Veer Narmad South Gujarat University Surat

Year: 2023-24

Course: Bharatiya Knowledge Systems —an Introduction Semester: 1

Credits: 2, Hours: 30

Unit -1

Bharatiya Knowledge Systems and Tradition

> Self- Revelation of Bharat.

» Knowledge Tradition of Glorious Bharat.

» The Sublime Joumney of Bharatiya Culture & Civilization.

> Dissemination and contribution of Bharatiya Knowledge
systems in the world Glorious tradition of Science and Art in

Bharat

Unit -2

The Way of Life/ Jivan Darshan in Bharatiya Knowledge Systems

» Way of lifc as Bharatiya Knowledge Systems,

» The Implicit Concepts in Bharatiya Knowledge Systems.
Birth, Death, Rebirth, Law of Karma, Idea of Sukhha, Ideal of
Life, Paap - Puﬁya, Moksha.

» Social Viewpoint in Bharatiya Knowledge systems.

> Co - existence of Nature and Human Nature, Manifold Paths of
Upasana, Value of Harmonious Existence- Ritam.

» Idea ol Vasudhaivkutumbkam.

» Bhartiva Vangmaya and Implication of Wisdom in Social Life.

» Four Purusharthas of Bharatiya Knowledge Systcm.

% Dharma
o Artha

< Kama

%+ Moksha




Objectives

» To uphold perspective and reception of the Indian knowledge system
among the students

» To acquaint studen's to the real essence of Bharat and what is actually
Bharatiya Asmita.

» To cultivate the understanding of the concept of traditional knowledge
and its importance among the students.

» To provide a platforn: for discussion, exchange of ideas, and engagement
on the Indian knowledge system.

» To explore the contemporary relevance and application of Indian
knowledge systems in society and academia.

» Creating sensitivity towards knowing the need and importance of

protecting tradition ] knowledge.
Outcomes

» Students will have un understanding of the basics of the Indian
knowledge system und its rclevance and applications to various fields.

» This will ideally also inspire future research and applications of these
systems in their respective academice disciplines.

» IKS can enhance a student's creative skills by allowing them to inculcate
novel thought process.

> Additionally, it will help the students build their self-confidence.

> It will enhance their acsthetic creativity by nurturing them to be more

open-minded and confident.




Reference Books:

L

Kapoor Kapil, Singl Avadhesh (2021). “Indian Knowledge Systems
Vol -~ I & I1”, Indiar Institute of Advanced Study, Shimla, H.P,

. B. Mahadevan, Introduction to Indian Knowledge Systems, [ISC

Bangalore

. R. C. Majumdar, Ancient India, Motilal Banarsidas, Publishers, New

Delhi, First edition , Vransi 1952, reprint 2003.

. Basham, A.L. (ed.). A Cultural History of [ndia, New Delhi, Oxford

University Press, 1973,
Sri Aurobindo, The Foundation of Indian Culture, SABDA, Sri
Aurobindo Ashran, Pondicherry,1972. Also available in Gujarati

Translation as “ Bhatatiya Sanskruti Na Paya.”

. Sri Aurobindo, India’s Rebirth, SABDA. Sri Aurobindo Ashram,

Pondichery,1972.

. Swami Vivekananda, Bharat Ma Aapela Bhashano, Books Libraria,

2020

. Sharad Hebalkar, Bharatiya Sanskruti No Vishva Sanchar, Sahitya

Sadhana Trust, Ahmeadabad, 2004,

. Sri Aurobindo and The Mother, Char Tapasyao ane Char Mukti,

SABDA, Sri Aurobindo Ashram, Pondicherry.

10. Swami Vivekanand:, Sapanao Nu Bharat, Diamond Books, New Delhi.
11. B S Shah, Shikshan Chintakonu Shikshan Darshan, B S Shah

Prakashan,

12. V H Patel, Hindu Dharma Ni Mahanata, Pravin Prakashan, Rajkot,2015
13. V K Bhatt, Sri Aravind Nu Tatva Darshan, University Granth Nirmana

Board, Gandhinagar,

14, Katdare Indumati, Kutumb Aur Kutumb Shiksha, Punarutthan

Vidyapith, Ahmedabad.
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VEER NARMAD SOUTH GUJARAT UNIVERSITY, SURAT

Bachelors of Business Administration (BBA)

(BUSINESS ANALYTICS)
Semester - 11
Subject | Organisational Behaviour Semester I
Credits | 4 Type Major
Learning Outcomes: The students will be able to
-~ LO1 Demonstrate the applicability of the concepts of Organizational behavior of people
1 in the organization
LO2 Demonstrate the applicability of analyzing the complexities associated with
management of individual behavior in the organization
LO3 Analyze the complexities associated with management of the group in the
organization
LO4 Demonstrate how the organizational behavior can integrate in understanding the
motivation (why) behind behavior of people in the organization

Course Content

Concepts in meaning, Process of Development of Conflict, Functional
V/S Dysfunctional Conflict, Levels of Conflicts, Levels of Conflicts,
Conflict Resolution, Managerial implication

Module | Content Weightage

Unit 1 Introduction to OB 10%
Definition, Concept, Contributing Discipline

Unit 2 Perception 20%
Meaning and Definitions, Perceptual Process, Factors affecting
perception, Perception and Organization, Perceptual Distortion

~ Unit 3 Attitude and Personality 25%

Concept and Meaning of Attitude, Definition, Factors affecting
Formation of Attitude, Types and Characteristics of Attitude, Attitude
and Behavior, Concepts of Personality, Determinants of Personality,
Personality Traits.

Unit 4 Group Dynamics 20%
Concepts and Meaning, Process of Formation of group, Types of
Groups, Usefulness of groups in organization, pitfalls of group
dynamics

Unit 5 Conflict in Management 25%




Reference Books:

Sr. No. | Book Title Author(s) Publisher

1 Organisational Behaviour K. Aswathappa Himalaya Publishing
House

2 Organisational Behaviour L.M. Prasad Sultan Chand & Sons

3 Organisational Behaviour Stephen Robbins Pearson Education
Ltd.

4 Organisational Behaviour Subba Rao Himalaya Publishing
House

S Organisational Behaviour Fred Luthans McGraw Hill




VEER NARMAD SOUTH GUJARAT UNIVERSITY, SURAT
BACHELOR OF BUSINESS ADMINISTRATION

(BUSINESS ANALYTICS)
Semester - 11
Subject | Fundamentals of Marketing Semester II
Credits | 4 Type Major

Learning Outcomes: At the end of the course, students shall be able to...

LO1 Understand basic concepts related to marketing and marketing management.
LO2 Understand various marketing strategies and programs for business organisations.
LO3 Prepare marketing plan of business organisations.

LO4 Generate awareness of marketing.

Course Content

Module | Content Weightage
I Introduction to Marketing 25%
e Marketing - Definition, Functions, Importance, Scope,
e Difference between marketing and selling,
e Core Concepts of Marketing,
e Philosophies of Marketing: Production, Product, Selling,
Marketing, Social Marketing, Holistic Marketing
e Definition, Functions, Importance and Scope of Marketing
Management
11 Marketing Mix - I 25%
e Product: Definition, Levels, Product Mix Decisions, Packaging
and Labelling
e Price: Definition, Objectives, Factors affecting Pricing
Decisions,
I Marketing Mix - I1 25%

e Place: Meaning and Concept of Distribution Channel, Types of
Distribution Channel, Factors affecting choice of a distribution
channel, Packaging and its functions, Labelling

e Promotion: Definition of Promotion, importance of Promotion,
IMC, and its significance, Meaning, Merits and Demerits of
Promotional mix




v Buying Behaviour 25%

e Consumer Buying Behaviour: Meaning, Factors affecting,
Process

e Industrial Buying Behaviour: Meaning, Factors affecting,
Process

Reference Books:

1. Kotler, P. & Keller, K.L., Marketing Management, Pearson
2. Nargundkar R., Marketing Management

3. Gupta Seema, Digital Marketing, McGraw Hill, 2017 le



VEER NARMAD SOUTH GUJARAT UNIVERSITY, SURAT
BACHLOR OF BUSINESS ADMINISTRATION (BBA)

(BUSINESS ANALYTICS)
Semester - 11
Subject | Managerial Economics Semester II
Credits | 4 Type Minor

Learning Outcomes: Students shall be able to...

LO1

To demonstrate how applications of economic theory can improve decision

making.

Apply the knowledge of the mechanics of supply and demand to explain

working of markets

LO2

Describe how changes in demand and supply affect markets
Understand the choices made by a rational consumer

LO3

Explain relationships between production and costs

Define key characteristics and consequences of different forms of markets

LO4

Understand effect of Inflation in Business policy and managerial Decision

Course Content

Module

Content

Weightage

Unit 1

Introduction to Managerial Economics

Introduction -What Managerial Economics is about?
Definitions of Managerial Economics

Nature & Scope of Managerial Economics

Chief characteristics of Managerial Economics

Significance of Managerial Economics

Fundamental concepts in Managerial Economics (Opportunity
Cost, Discounting and Equi-Marginal)

Role & Responsibilities of a Managerial Economist in
Business.

20%

Unit 2

Market structure Analysis-I

N

<

Perfectly competitive Market

Price Determination under perfect competition

Features of a Perfectly competitive market

Demand curve facing the Firm & Industry under Perfect
competition

Equilibrium of the Firm & Industry under Perfect competition

20%




N NS Ne

AN N N N

in Short-run &Long run

Monopoly

Price Determination under Monopoly

Features & causes of Monopoly

Nature of Demand curve & Marginal revenue curve under
Monopoly

Price & output under Monopoly in Short-run &Long-run

Price Discrimination

Meaning of price discrimination

Forms of price discrimination

Degrees of price discrimination

Conditions under which Price discrimination is possible &
profitable

Unit 3

Market Structure Amlysis-2

v
v

v

Price Determination under Monopolistic competition

Features of Monopolistic competition

Nature of Demand curve (AR) & Marginal Revenue
(MR)curves

Concept of Group Equilibrium

Price & Output determination in short-run & Long Run under
Monopolistic Competition

Oligopoly: Features, Kinked Demand Curve, Price Leadership
(Types, Characteristics, Advantages)

25%

Unit 4

Production Analysis

<SS

NN

NSNS N®

Production Function

Meaning & classification of Factors of production
Meaning &significance of production Function-in Business
Cobb-Douglas production function

Theory of production

Concept of Total Product, Average Product and Marginal
Product

Law of variable proportions

Returns to scale

Production Function with Two variable Inputs

Meaning &General properties of Iso-Quants

Marginal Rate of Technical Substitution(MRTS)

Optimum Factor combination

Concept of Iso-Cost Lines

Least Cost Combination of Factors (Choice of Inputs)

The Economic Region of production (Ridge Lines)
Expansion path.

25%

Unit 5

Inflation
Meaning of Inflation, Causes of Inflation, Types of Inflation
(Demand pull and Cost push

10%




| inflation), Effects of Inflation, Anti-Inflationary Measures. |

Suggested Readings:
[. Managerial Economics - Analysis, Problems and Cases - P. L. Mehta, Suitan Chand

[I. Managerial Economics in a Global Economy - Domi-nick Salvatore, Thomson South
Western

[1I. Managerial Economics: Application, Strategy & Tactics -Moyers, Harris

[V. Managerial Economics - D M Mithani, Himalaya Publishing House

V. Essentials of Managerial Economics -P. N. Reddy, Himalaya Publishing House

VI. Managerial Economics - G S Gupta, TataMc Graw-Hill

VII.  Modern Microeconomics: Theory & Application -H L Ahuja, Sultan Chand

VIII. Advanced Economic Theory: Microeconomic Analysis -H L Ahuja, Sultan Chand
IX. Principles of Microeconomics-H L Ahuja, Sultan Chard

X. Business Economics -H. L. Ahuja, Sultan Chand

XI. Advanced Microeconomic Theory - M J Kennedy, Himalaya PublishingHouse

XII.  Economics -Paul Samuelson, William Nordhaus, TataMCGraw-Hill




VEER NARMAD SOUTH GUJARAT UNIVERSITY, SURAT
BACHLOR OF BUSINESS ADMINISTRATION (BBA)

(BUSINESS ANALYTICS)
Semester - 11
Subject Environmental & Ecological Management Semester 1T
Credits | 4 Type MDC

Learning Outcomes:

LOl Understand various kinds of renewable and non-renewable resources.

LO2 Understand role of an individual in prevention of pollution and pollution related
issues.

LO3 Define the principles of science, and sustainability, and recognize their role in
cvaluating and establishing a viable human society within Earth's systems.

LO4 Describe ecosystems in terms of how they vary, are structured, and function both

internally and as part of the larger biosphere.

Course Content

Module | Content Weightage
Unit 1 Multidisciplinary Nature of Environmental Studies 15%
Definition, scope and importance, Need for public awareness -

Institutions in Environment, People in Environment.

Unit 2 Natural Resources: Renewable and non-renewable resources: 25%
Natural resources and associated problems, Non-renewable
Resources, Renewable Resources - A) Forest resources B) Water
resources, C) Mineral resources, D) Food resources, E) Energy
resources F) Land resources, Role of an individual in conservation of
natural resources

Unit 3 Ecosystems : 30%
Concept of an ecosystem, Structure and function of an ecosystem,
Producers, consumers and decomposers, Energy flow in the
ecosystem-1 .The water cycle, 2.The Carbon cycle,
3.The Oxygen cycle, 4, The Nitrogen cycle, 5.The energy cycle,
6.Integration of cycles in nature, Ecological succession, Food chains.

Unit 4 Environmental pollution and social Issues 30%

1 . Definition, Causes, effects and control measures of - Air pollution,




Water pollution,
Nuclear hazards,
urban and industrial wastes.

studies,

shed management.

Soil pollution, Marine pollution, Noise pollution, Thermal pollution,
2. Solid waste Management: Causes, effects and control measures of
3. Role of an individual in prevention of pollution, Pollution case

4. Disaster management: floods, earthquake, cyclone and landslides.

From Unsustainable to Sustainable development, Urban problems
related to energy, Water conservation, rain water harvesting, water

Reference Books:

Sr. No. | Book Title Author(s) Publisher
1 Textbook of Environmental Studies | Erach Bharucha Universites Press
for Undergraduate Courses
2 Environmental Studies D.K.Asthana, Meera | S Chand & Company
Asthana
3 Environmental Biology Agarwal KC Nidi Publishers Ltd
4 The Biodiversity of India Bharucha Erach Map in Publishing

Pvt.Ltd
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Value Education in Bhartiya Knowledge System
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Course Title : Value Education in Bhartiya Knowledge System

Course Code: | No. of Cerdits:02

"| Learning Hours:02 Hours /Week

Course Type: Gore '\/AC

Offered in Academic Year :2023-24 , -

_ ‘Objectives:

]-Outcomps: .
After completing this course the students would be able to meet the following

_ | Outcomes.

1. The main ob‘]ectlvet of this course is to stimulate ethical reflection,
awareness, responsibility, and compassion in young students .
. To provnde them with insight into important ethical principles and values.
3 To equip them with intellectual capacities for responsnble moral Judgment.

4. 'To cultlvate not just knowledgeable mdmduals but also morally upright citizens

who contnbute positively to society.

¥« s

s The learners would develop a strong sense of nght and wrong.

2. The course would promote quahtles such as honesty, patriotism, integrity
and empathy -
3. This qualities could not only contnbute to their personal growth but also
would contribute for building a harmonious and gompas§1onate society.

’ r . i

Unit-1 " : {

1. Moral Stories : 1.The Story of tllt; Blue Jackal (from P;mchtantra)

2. The Brahmin and the Crooks (from Panchtantra)
4+ | ; p
3. Satyakama : The seeker of Truth ( from Chandogya Upanishad)
ES 'Sﬂvetakcm( fromChandogya Upanishad)
a8

S ,Li:ittle Princq No —~ Father (The Power of Truth) :( from Jataka Katha)

.‘ '
6. Dirty Bath Water ( from Jataka Katha)
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» Yamas and Niyamas (Patanjali’s Yoga Sutras)(Only introductory explainations

9.

required relating to Five Yamas- Ahimsé, Satya, Asteya, Brahmacharya,

] * .
Apdrigraha and Five Niyamas — Saucha, santosha, Tapas, Swadhyaya and Ishvara

Pranidhana )

i
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ABILITY ENHANCEMENT COURSE IN GUJARATI - 001
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